BRAND GUIDE

Q1 2021

This guide reflects the current state of Foxtail Coffee
Co.’s branding. It is currently under revision and will
soon be updated. Please contact Foxtail’s brand
manager Jason Mohn at jason.mohn@foxtailcoffee.com
with any questions.

LOGOS
& MARKS

PRIMARY LOGO LOCKUPS

PRIMARY STACKED LOGO
Default to this logo whenever
possible. Recommended padding
matches the height of COFFEE CO.

HORIZONTAL LOGO
This is the alternative logo to use for
better fit if necessary. This is best
used in the footer of documents
such as this one. Recommended
padding matches the height of
COFFEE CO.

BADGE LOGO
The use of this logo must remain
limited to the direction or approval
of the Creative or Marketing
departments, or higher. Note: The
Badge logo must list the city of
Orlando and not Winter Park.

DECORATIVE AND MISC MARKS

THE ‘F’ ICON
The Foxtail ‘F’ is the most
recognizable symbol of the brand
and can be applied as a decorative
element in instances where Foxtail
has a primary presence, from
signage within stores to Foxtailspecific collateral. May be used as
an identifier in instances directed
or approved by the Creative or
Marketing departments, or higher.

THE BEAN ICON
This clever depiction of two fox’s
tails formed into the shape of
a coffee bean serves as a nice
decorative element in instances
where Foxtail has a primary
presence, from signage within stores
to Foxtail-specific collateral. It must
not be used alone as an identifier,
however.

PRIMARY LOGO WITH BEAN
Formerly our primary logo, this now
must only be used at the direction
of the Creative or Marketing
departments.

LOGO COLORS

PRIMARY

DECORATIVE

The primary logos must only be
shown in either BLACK or WHITE,
chosen by the strongest depiction
against the background upon which
it is applied. Creative exceptions can
be made in certain cases, such as
merchandise and packaging.

Decorative logos enjoy more open
creativity, as long as the purpose
of their usage is not to serve as a
standalone brand identifier. For
example, the Foxtail app uses the ‘F’
icon and is properly depicted in white
against black, while a hot cup design
might display the ‘F’ icon colored
according to the surrounding art
environment.

COLOR
PALETTE

PRIMARY COLOR PALETTE

BLACK

WHITE

Foxtail Coffee Co. enjoys an almost limitless array of creative
expression, from merchandise to murals to menu board decoration.
As such, the strongest depiction of the Foxtail logos in this type of
environment is in either black or white. All logos used uniquely as
brand identifiers must be in either of these colors, depnding on how
strongly it shows against the background upon which it is applied.
Creative exceptions for merchandise and packaging are permitted at
the approval of the Creative or Marketing departments, or higher.

SECONDARY COLOR PALETTE

SHADES OF SKY

This highly cooperative
color is often used as
an accent color, such as
text on menus and the
background of social
and marketing graphics.

FOX ORANGE

AZURE SHADES

LEGACY

Illustrated foxes are
often depicted in a
spectrum of orange
tones similar to this.

Another cooperative
color that can be used
in cases where art
might need to feel a bit
softer, replacing black
as a backgound color,
for example.

These colors, along
with red, have been
used for menu board
accent colors and
decoration. These are
slowly being phased
out of menu board
application but can
remain in certain
instances directed
or approved by the
Creative department,
or higher.

TERTIARY COLOR PALETTE

PROCESS BLUE C
Rich Blue

395 C
Lemon

319 C
Teal

7723 C
Light Green

163 C
Peach

3415 C
Dark Green

216 C
Wine Berry

Used primarily in packaging and collateral with a floral aesthetic, such as
our 12oz coffee bags, this nice spectrum of bold colors can be referred
to (but not limited to) for any open creative application.

FONTS &
TYPOGRAPHY

LOGO FONTS

Angelface
The principal word “Foxtail” in our logo is
depicted in the Angelface font. In order
to keep the purity of the Foxtail logo, the
use of this font in other applications should
remain minimal. Short headers in more
formal documents and location designations
in A-Frames and Toast Screens are some
examples. Kerning must always remain at
0 to keep the letters connected. This font
can be used in more delicate and fancy
marketing graphics, though rarely.

A m e r ic an C ap tain
The descriptor words “Coffee Co.” in our
logo are depicted in the American Captain
font. In order to keep the purity of the
Foxtail logo, the use of this font in other
applications should remain minimal. The
most common usage of American Captain is
on menu boards, where it serves to indicate
section headers and item prices. When used,
it is preferred to keep the kerning between
100 (as reflected above) and 200. This
font can be used in more bold and stern
marketing graphics, though rarely.

LOGO FONT EXAMPLES

Angelface

A m e r ic an C ap tain
E s p r e ss o
F OX TA I L FA R M H O U S E B L E N D
SINGLE ORIGIN served as

DOPPIO (double)

$3.39

2oz

ORANGE BITTERS DOPPIO

$ 3 . 8 9 2oz
$ 3 . 8 9 2oz

LAVENDER BITTERS DOPPIO

$3.69 2oz
M ACC H I ATO $ 3 . 7 9 2 . 2 5 o z
CO RTA D O $ 4 . 2 9 4 o z
CO RTA D I TO $ 4 . 2 9 4 o z
F L AT W H I T E $ 4 . 2 5 5 o z
CAPPUCCINO $4.69 8oz
AMERICANO $3.89 Regular • $4.69 Large
CA F É L AT T E $ 4 . 6 9 Re g u a l a r • $ 5 . 3 9 L a rg e
CA F É CO N L E C H E $ 4 . 6 9 R e g u l a r • $ 5 . 3 9 L a r g e

CAFÉ CUBANO

B r e w e d -T o - O r d e r
Any of our listed single-origin coffees
may be used for these brew methods:

FRENCH PRESS

$4.29

Regular •

$4.79

HARIO V60 POUR OVER

$4.79

SIPHON

$ 7. 0 0

Large

INFORMAL FONTS

Gotham
Highly versatile and friendly, the Gotham
font family remains our font standard for
most purposes, such as this document. It
serves as a no-frills counterpart to our logo
fonts. Gotham Bold in all caps with kerning
set between 100 and 200 is preferred for
headers (such as on this page) and footers
(such as website URLs). For example:
SHOP.FOXTAILCOFFEE.COM

Avenir Next
This font is primarily used as the principal
font in menu boards. For all other
applications, default to Gotham when
available. The font Avenir is acceptable for
use in Google Docs in lieu of Gotham and
Avenir Next.

FORMAL FONT

Gill Sans
Gill Sans is the preferred font used when
a more formal aesthetic is necessary. It is
the principal font on our coffee bags and
coffee bag stickers, and works beautifully in
presentations and proposals for events, such
as holiday. The Angelface font works nicely
in the same environment with this font, as
shown here.

FONTS USED IN MARKETING

CAMPAIGNS WITH
LONG LIFESPAN

CAMPAIGNS WITH
SHORT LIFESPAN

For marketing graphics with a
lifespan of a minimum of two weeks,
or intended for over 3 exposures,
Gotham must be used for body text
and footer URLs. A campaign may
have its own title font not mentioned
in this document, but must be directed
and approved by the Creative and
Marketing departments, or higher.

Social posts, email blasts, and other
graphics designed for 1-3 exposures
enjoy more creative freedom. Footer
URLs should remain in Gotham
whenever possible, however.

SIGN UP NOW AND
GET 50 FREE REWARDS
POINTS AUTOMATICALLY!

